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1Introduction/Preamble 

Professional accountants in the course of rendering their services may have to communicate with prospective 

clients requiring their professional services, which might potentially create threats to compliance of the 

fundamental principles. The Council exercising its authority bestowed by section 11(1) of Nepal Chartered 

Accountants Act, 2053 has issued this guideline to regulate marketing activities by professional accountants.  

 

1. Objectives 

Marketing professional service provided by public accountants in public practice is basically intended to 

communicate with the clients who are in search of finding professional accountants in public practice 

having adequate qualification, experience, competence and good repute in providing professional 

services. 

Such marketing, publicity or advertisement may create threat to compliance with the fundamental 

principles of the Code of Ethics. For example: a self- interest threat to compliance with the principle of 

professional behavior is created, if services, achievements or products are marketed in a way that is 

inconsistent with that principle. 

Therefore, such communication must not be in form to influence, persuade, or coerce the clients through 

any means of advertisement, publicity, communication, lobbying etc. 

The professional accountant in practice shall not bring the profession into disrepute when marketing 

professional services. 

The professional accountants in public practice shall be honest and truthful and not  

a) Make exaggerated claims for services offered, qualification possessed or experience gained, or 

b) Make disparaging references or unsubstantiated comparisons to the work of another. 

 

2. Marketing, advertising or publicity 

Marketing is a process to communicate with the potential clients who are in need to have the professional 

services of the professional accountants in public practice. 

 

This process of marketing could be made to reach to the potential clients through advertising in different 

manners and mode through newspapers, magazines, periodicals, sign boards, television or radio, social 

media web site etc.  

 

Whereas publicity which is similar to advertisement but could be meant to reach out to the potential or 

even not potential clients to make them known that a particular professional accountant seeks clients to 

provide them her or his professional services. 

 

However, the provisions of Code of Ethics pronounced by both International Federation of Accountants 

(IFAC) and the Institute of Chartered Accountants of Nepal (ICAN) in no uncertain terms intends to 

restrain and refrain professional accountants from reaching out to potential clients by any means or 

manner of influencing, persuading or even coercing through exaggerated unsubstantiated claims of 

qualification, experience and achievements. 
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3. General Guidelines  

3.1 A Professional Accountant in Public Practice shall not seek to obtain clients by any means of 

manner of communication, or publicity or advertising (written, oral, or electronic), or other forms 

of solicitation: (i) in a manner that is false, fraudulent, misleading, deceptive, unfair, tends to 

promote unsupported claims, or (ii) which is accomplished or accompanied by the use of coercion, 

duress, compulsion, intimidation or vexatious or harassing conduct.    

   

3.2 A false, fraudulent, misleading, deceptive, unfair, unsupported statement or claim includes (but is 

not limited to) those that:  

• create false or unjustified expectations of favorable results;   

• contain a misrepresentation of fact;  

• imply the ability to influence any court, tribunal, regulatory agency or similar body or 

official;   

• consist of statements that are self-laudatory and that are not based on verifiable facts;   

• make misleading comparisons with other firms;    

• contain misleading testimonials or endorsements;    

• is likely to mislead or deceive because in context it makes only partial disclosure of relevant 

facts;    

• relate to fees or a range of fees not fully disclosing all variables and other relevant facts; or   

• contain any other representations that would be likely to cause a reasonable and ordinary 

prudent person to misunderstand or be deceived.  

  

3.3 A Professional Accountant in Public Practice shall not on behalf of himself/herself, his/her partner 

or associate, or any other individual affiliated with him/her or his/her firm, use or participate in the 

use of any form of public communication containing a false, fraudulent, misleading, deceptive or 

unfair statement or claim, or advertising which the ICAN/Council considers to be self-serving 

rather than in the public interest. Publicity not in the public interest shall include, but not be limited 

to, advertising or marketing that:   

 

• is false, fraudulent, deceptive, or misleading;  

• Guarantees any service that is inconsistent with decisions of regulatory authorities;   

• makes any claim relating to professional services or products or the cost or price thereof 
which cannot be substantiated by the firm, who shall have the burden of proof;   

• makes claims of professional superiority which cannot be substantiated by the firm, who 

shall have the burden of proof; or   

• offer inducements in any form for a professional service or product.   

  

3.4 2Design, size and manner of creating website by the firm of professional accountants in public 

practice are stated in paragraph 4.1 hereunder 
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4. Specific Guidelines  

4.1 Website 

4.1.1 3Design, size, color, size of font of letters etc. and manner of having websites or 

presentation of information therein shall be as prescribed in ensuing paragraphs.  

4.1.2 4Individual Members would also be permitted to have their Webpages in their trade name 

or individual name and the manner of having websites or presentation of information 

therein shall be as prescribed in ensuing paragraphs.

4.1.3 IThe firm of a Professional Accountant in Public Practice are permitted to run their 

websites both on a “pull” and the “push” model of the technology for providing the 

general information. However, for information related to professional services 

exclusively reserved for professional accountants (e.g., audit/attestation), only the 

"pull" model is allowed to ensure that any person who wishes to locate the firms 

would only have access to the information. But the website should not include any sort 

of advertisement of another products or services of another person/firm or entity. 

 

4.1.4 IIThe firm of a Professional Accountant in Public Practice are permitted to circulate 

the general information contained on the website through email or social networking 

sites, or other modes or techniques either on pull or push requests except the one 

which is related to professional services exclusively reserved for professional 

accountants (e.g., audit/attestation). However, such information shall not be shared 

to solicit client and professional work as it constitutes advertising. 

 

4.1.5 IIIThe firm of a Professional Accountant in Public Practice would also not issue any 

circular or any other advertisement or any other material of any kind whatsoever by virtue 

of which they solicit people from visiting their website. The firm would, however, be 

permitted to mention their website address on their professional stationery and social 

networking sites.. 

 

4.1.6 IVThe following information may be allowed to be displayed on the Firms'/Members' 

Websites, subject to the paragraph 4.1.1 above: 

i. Member/Trade/Firm name. 

ii. Year of establishment. 

iii. Member/Firm's Address (both Head Office and Branches),  

Tel. No(s) 

Fax No(s) 

E-mail ID(s) 

iv. Nature of services rendered 

 
 

3First Amendment 2025 
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v. Partners 

Partners 

Name 

Year of 

Qualification 

Other 

Qualifications 

Tel. No.  

Off.-Direct  

Res.  

Mobile  

E-mail address 

Area 

of Experience  

vi. Details of Employees 

Professional Others Name Designation Area of experience 

vii. Job vacancies for the Chartered Accountant/Registered Auditors/Other 

professionals (including articleship) 

viii. 5No. of articled Trainee 

ix. Nature of assignments handled. Names of clients and fee charged cannot be 

given. 

4.1.7 6Display of any kind of photographs except of Partners and Management team, which is 

appealing and tantamount to solicitation is not permitted on website subject to paragraph 

4.4.10. 

4.1.8 The members may include articles, professional information, professional updation and 

other matters of larger importance or of professional interest.  

4.1.9 The bulletin boards can be provided.  

4.1.10 The details in the Website should be so designed that it does not amount to soliciting client 

or professional work or advertisement of professional attainments or services. In case any 

content or technical feature of Website is against the professional Code of Conduct and 

Ethics as well as the Chartered Accountants Act and its Regulations or against the 

guidelines or directions issued by ICAN from time to time, appropriate action will be 

initiated by the ICAN in terms of its disciplinary mechanism. 

4.1.11 The Website should ensure adequate secrecy of the matters of the clients handled through 

Website.  

4.1.12 No Advertisement in the nature of banner or any other nature will be permitted on the 

Website.  
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4.1.13 The Website should be benefitting the accounting profession and should not contain any 

information or material which will bring disrepute to the profession.  

4.1.14 7The website may provide a link to website of ICAN, and also to websites of Govt./Govt. 

Departments/Regulatory authorities/ related professional bodies and 

Associations/affiliated firms network. 

4.1.15 8The address of the Website can be in the name of the firm. But it should not amount to 

soliciting clients or professional work or advertisement of professional attainments or 

services.  

4.1.16  In response to any specific queries relating matters of tax, commerce or economics, that 

will be displayed in any column of newspaper or websites of any organization, 

professional accountants in public practice can respond only in his/her personal name but 

not in the name of firm.

4.2 Publicity  
  

4.2.1 VArticles and communications in the press or publications or in social networking sites 

like youtube, linkedin, tiktok, facebook etc. by a member to educate the public on 

taxation, audit and general financial matters is acceptable. 

But, such communications should not in any way solicit clients or professional work.

 
4.2.2 Sponsoring Institute activities and displaying simple banner during such event is 

permissible. 

 
4.2.3 Sponsoring charitable events/ organizations that engage in social welfare e.g. health 

organizations, sports clubs and displaying simple banner during such event is permissible.  

 
               4.2.4 VIParticipating on behalf of the firm in the Fairs, Seminars and Webinars specifically       

related to accounting profession and marketing professional services except the 

professional services exclusively reserved for professional accountants (e.g., 

audit/attestation). 
 

4.2.5  9It is permissible to provide promotional materials (diary, calendar etc.) with the firm's 

name to the staffs/personnels of the firm.  
 

4.2.6 10Issuance of notice regarding opening a new office, changes in the membership of a firm 

and changes in the name or address is permissible. 
 

4.2.7 Putting a signpost giving directions to the firm’s offices at the nearest junction to the 

firm’s offices is permissible. 
 

 
7 First Amendment 2025 
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4.2.8 Materials on social media can be used in the name of the firm or CA/RA subject to the 

Nepal Chartered Accountants Rules, 2061. 
 

4.2.9 VIIIt is desirable to publicize the appointment of members to positions of national or 

local importance, as well as to the boards of companies, and there is no restriction 

on the provision of such information to the press, general or professional or to the 

social networking sites. 

 

4.2.10 VIII Submitting the profile/ proposal for services offered by the firm to potential 

clients shall not be regarded as publicity 

 

4.3  Professional Documents, visiting cards, letter heads, sign boards etc.  
 

4.3.1 Business envelopes and letter head   
11The name, description and address of a member or his firm may appear on business 

envelopes and letter head, provided that the inscription conforms both in size and 

otherwise to the normal standards.   

4.3.2      Sign Board  
A Professional Accountant in Public Practice can put up sign board for his/her office. The 
sign board can be of any size as per their own discretion and good taste. Use of glow signs 
or lights on large-sized boards as is used by traders or shop-keepers are not allowed. The 

sign board should contain name of the office and address but it is not permitted to mention 
types of services other than Audit, Advisory and Taxation provided by the firm and any 
other information that is in the nature of advertisement of professional services.   

 

4.3.3    Name Plate/Board 
12A Professional Accountant in Public Practice can have a name board at the place of 
his/her residence with the designation of a Chartered Accountant/ Registered Auditor, 

provided it is a name plate or name board of an individual member and not of the firm. 

Such name plate/board can also be placed at their firm's office. 
 

4.3.4 Use of logo 
13The logo/monogram as related to the Firm’s name can be used or displayed on material 

or media like paper stationery, letter heads, documents, visiting cards, signboard. The 

logo/monogram should not be misleading or deceptive and should comply with general 

advertising and trademark related laws of the country. The guidelines related to logo shall 

be as prescribed in Annexure -1.  

 

4.3.5  Use of Slogan 
The use of any slogan on any display material or media e.g. paper stationery, documents, 
visiting cards, magnetic devices, internet, signboard by the Professional Accountant in 

Public Practice, firm of the Professional Accountant in Public Practice is not permitted.  

 
 
VII Second Amendment 2026 
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4.3.6 Greeting cards or invitations 
14It is not proper to issue greeting cards or personal invitations by practicing members 

indicating their professional designation, status and qualifications etc. However, the 

designation "Chartered Accountant" and Registered Auditor may be used in greeting 

cards, invitations for marriages and religious ceremonies and any invitations for opening 

or inauguration of office of the members and change in office premises.  

 

 

4.3.7  Professional attainment, services and designation 
15The advertisement of professional attainments or services, or use of any designation or 

expressions other than Chartered Accountant/ Registered Auditor on professional 

documents, visiting cards, letter heads etc. is not permitted. However, a degree of 

University established by law in Nepal or recognized by the Nepal Government or a title 

indicating membership of the Institute of Chartered Accountants of Nepal or of any other 

institution that has been recognised by ICAN, or professional courses and certifications 

attained is permitted to use below the name of the professional accountants in practice. 

 

4.3.8  Establishment of the firm 
The date of setting up the practice by a member or the date of establishment of the firm 

on the letterheads and other professional documents etc. should not be mentioned. 

However, in the Website, the year of establishment can be given on the specific "pull" 

request.

 

4.4 Advertising  
 

4.4.1     Articles and letters in the press  
IXMembers may use their professional designation in articles, letters or other contributions 

of public interest to the Press or publications or in social networking sites. No 

references should be given as to the contact details other than firm’s name and 

member’s email. However, such articles may also be shared in social networking sites 

in the name of the Firm. Members may also issue appropriate disclaimers regarding 

the views expressed in situations when such views can be contested. 

  

4.4.2 Radio and television programs 
XMembers participating in radio or television programs may do so under their own name 

with use of professional designation. No references should be given as to the contact 

details other than firm’s name. However, members should refrain from making 

statements which may undermine the dignity of ICAN and accounting profession. 
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4.4.3 Authorship of books  
Member writing a book, monograph, pamphlet, etc., other personal particulars, as are 

usual, viz, education, hobbies and interests, other qualifications and previous publications. 

But it is not permitted to indicate in a book or monograph, pamphlet, etc. published by 

him/her, the association with any firm of practicing member. 

4.4.4 Appointments to trade and similar associations  
A member appointed to an office with a trade or similar organization must ensure that he 

does not take advantage of his position to acquire professional work. In particular, where 

the trade association offers for the benefit of members an advisory service on accountancy, 

taxation, etc., which is serviced by a member of the Institute, the latter should ensure that:    

a) there is no reference to the member by name in literature issued by the organization;   

b) there is no direct contact between the member of the Institute and the individual 

member of the trade or other organization requiring advice;   

c) where, on very rare occasion, such direct contact is essential, the professional adviser 

retained by the member of the organization is informed;   

d) advice is given to the trade or other organization and not to any individual member 

thereof.   

e) members are not allowed to print their professional visiting cards, including the 

details of such appointment. For example, if a member is president of the institute, 

S/he cannot mention that fact in visiting card of his firm.   

4.4.5 Changes in partnership or address, commencement in practice etc.  
Changes such as the retirement or admission of a partner, change of address, merger with 

another firm and the like should normally be notified to clients and business associates by 

letter. Such information may also be published in the press as paid announcement 

provided that the member's name or firm name is not given undue prominence and that 

the content of the announcement is appropriate in size and presentation. Announcements 

of commencement in practice are permitted on the same conditions.   

 

4.4.6     Advertising for partnership and advertisement for sub-contract work 
XIA member is free to issue notice regarding offer for partnership in the professional press 

or on social networking sites. 

 

Similarly, a member may also issue notice regarding offers for partnership in the 

professional press or on social networking sites.

 

4.4.7 Advertising for staff/Clients staff   
18Particular care is necessary in preparing notices for staff recruitment which are to appear 

in the media not related to the profession related, otherwise such notices can often be 
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criticized as constituting a laudatory advertisement of the member or his firm and/or of 

the professional services he provides.   

The following guidelines should therefore be observed:   

• The name of the member or firm should not appear with undue prominence or 

frequency.   

• The duties to be performed may be described in reasonable detail but should not be 

capable of being regarded as constituting an unfair advertisement of the services by 

the member or his firm

  4.4.8     Member as an election candidate  
19A member who is a candidate at a national or local election may quote his personal name 

along with his designation CA/RA subject to provision of Nepal Chartered Accountants 

Regulation, 2061. 

  

4.4.9 Entries in directories   
The name and addresses of practicing members and/or of their firms may appear in 

directories, whether local or national, general or specialized. Such entries must not either 

by reference to size or presentation be capable of being construed as a direct advertisement 

and should not 'normally contain more than the member's name, address and professional 

description, together with telephone, telex or similar information. 

4.4.10     Social Networking Sites 
XIIProfessional accountants shall not use social networking sites for sharing of 

information as a means of advertising to solicit clients or professional work. 

 

Firm can have its own page on social networking sites subject to the contents specified in 

4.1- “Website”. A member or Firm can share content or materials on social 

networking sites to educate the public on taxation, audit and general financial 

matters. Members and Firms may also share posts in social networking sites relating 

to professional services like training to reach out prospective participants. In addition 

to above, official activities related to staff and trainees may be allowed such as 

recreational activities, birthdays, anniversaries, and similar activities.  

 

Members should ensure that the contents or materials shared on social networking 

sites should be, as far as possible, factual and objective.  

 

Professional accountants are not permitted to post or share any content that may impair 

the dignity of ICAN and accounting profession. 

 

Further, Members should not boost the post related to professional services in social 

networking sites as this amounts to publicity. 

 

4.4.11 XIIIA member in practice may prepare a booklet specifying the services he provides 

and the name and address of his firm to constitute the brief profile of the Firm. 

 
XII Second Amendment 2026 
XIIISecond Amendment 2026  
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Circulation of booklets should be restricted to clients and to those who have 

requested them. Booklets should not be circulated to the public but would be made 

available in lobby to be picked by visitors in the office. 

 

 

4.5 Solicitation 

A member should not in any circumstances obtain or seek professional work for himself or another 

member in any unprofessional manner. Former employees of practicing accountants leaving to 

become independent practitioners should avoid the initiation of communication with clients of 

former employers telling them of their new activities. In particular members should observe the 

following:  

 

(a) A member, who is an employee, other than an employee of a Professional Accountant 

in Practice, should not, on behalf of his employer, carry on in his own name, any 

business which is normally carried on by a Public Accountant in Practice.   

(b) A member, who is employed by another member or by a firm of members engaged in 

public practice, should not undertake professional work on his own account or in 

partnership with another member(s) without consent of his employer.   

(c) There may be cases in which members in practice are retained by organizations, which 

in their turn, offer advice to their members on accountancy matters. The member 

retained by the organization may, in relation to matters referred to him by the 

organization, deal only with the organization itself and not directly with any of its 

members. The member should ensure that in any relevant literature issued by the 

organization neither his name nor the name of his firm is given undue publicity.   

5. Prohibited activities by professional accountants in public practice  

5.1 Professional accountants in public practice are prohibited from making exaggerated claims on 

services that one is able to offer, qualifications possessed or experience gained. This can be in 

quotations, firm’s profiles or other communication to current and prospective clients who have 

requested for such information; or 

 

5.2 Making disparaging reference or unsubstantiated comparisons to the work of others; or 

 

5.3 XIVAllowing clients to make use of the name and description of their auditor in business documents 

or literature or social networking sites other than financial statements, documents certified by the 

professional accountant and as required by other regulatory authorities. 

          If a member comes to know that his name was unknowingly used on client’s business 

documents, literature or social networking sites, he shall immediately ask the client to reverse 

or withdraw the use of his or his firm’s name and maintain the record of the same.  
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6. In case of doubt or misapprehension 

In case, the professional accountant in public practice is in doubt about whether a proposed form of 

advertisement or marketing is appropriate, the professional accountant in public practice shall consider 

consulting the Institute of Chartered Accountants of Nepal prior to making any such advertisement or 

marketing.

 
21Advertisement, publicity or marketing in any manner whatsoever if found inconsistent with the 

provisions of Code of Ethics pronounced by ICAN shall be deemed to be illegal and liable for disciplinary 

action by the ICAN.  

 

7. 22Code of Ethics shall supersede 

In case any provisions of the above guidelines are found inconsistent or in conflict with provisions of 

Code of Ethics such inconsistent or conflicting provisions shall be void and the provisions of Code of 

Ethics pronounced by ICAN shall supersede such conflicting or inconsistent provisions of the guidelines. 

 

Effective Date:  

This Guideline will become effective as of 17 July 2023 when Handbook of the Code of Ethics for 

Professional Accountants including International Independence Standards 2023 will be effective. Amended 

provisions of this Guideline shall come into effect from the date of issuance of this Guideline. 
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23Annexure-1 

Guidelines related to the use of Logo by members in Professional 

Accounting firms (related to clause 4.3.4 of Marketing Guidelines) 
 

Professional accounting firms intending to use their logo in official stationery pursuant to clause 4.3.4 of 

the marketing guideline shall undertake those activities subject to the below guidance.  

 

1.  A logo may include 

1.1 A logo may be composed of elements below: 

a. Firm’s name 

b. Initial letters of the Firm’s name 

c. Firm’s Name or its initials in regular, italics or bold font, with or without strikethrough 

text. 

d. Straight lines 

e. A reflection of letters 

f. Use of up to 4 different colors 

g. Circle, square, rectangle or triangle, with or without colors 

 

1.2 The logo should mandatorily consist of either a. or b. of clause 1.1 above. 

1.3 The size of the logo should be reasonable considering the stationery or materials it is being 

placed on. 

1.4 A professional accounting firm should uniformly use the logo across all its documents. 

 

2. A logo should not include 

2.1 A logo shall not consist of items below: 

a. Letters or logo identical to the ICAN logo. 

b. Pictures or demonstrations and unnecessary design so as to obscure the name of the firm 

or its letters as per clause 1 above. 

c. Images or shapes indicating financial or non-financial growth or progress 

d. Words or letters that are inconsistent with the firm name 

e. Details representing any caste, religion, culture, gender, class, area or political ideologies 

and beliefs   

f. Words prohibited by laws or against societal norms 

g. Details other than those provided in clause 1 above 

h. A logo created by replicating the logo of any national or international companies or 

entities which appear identical to them. 
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